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Event Sponsorships
Including but not limited to:
• Setup at the event directly engaging with 

event attendees
• Promotional language on all digital platforms

• Social Media
• Email
• Website
• Eventbrite 
• Paid Advertising

• Inclusion in applicable press 
• Logo Inclusion on:

• Onsite signage
• Digital marketing materials
• Co-branded swag items
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Stick a Fork In It | Fall Festival | Fitness Series | Kids Days | Character Extravaganza | and more.  



Short-Term + Pop Up Activations

Ability to showcase your brand for a day, week or weekend 
directly engaging with visitors at Arsenal Yards.
• Locations Available:

• River Green
• Bond Sq
• Additional sidewalks, pending approval

• Including but not limited to:
• Selling / featuring products
• Product testing / demos
• Product sampling
• Engaging activities or giveaways

• Signage onsite connected with the activation and event
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Car Displays

Ability to showcase your vehicle’s brand onsite 
directly engaging with visitors at Arsenal Yards.

• Including but not limited to:
• Test drives
• Car Display

• Signage onsite connected with the activation 
and event

• Social media and digital partnerships available.  
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QUICK FACTS
DEMOGRAPHICS:
• Visits: 4.7M / year
• Average Dwell Time: 53 minutes
• Median HHI:  122.9K
• Top Cities + Towns: Watertown, 

Boston, Belmont, Waltham, 
Cambridge, Newton

DIGTIAL: 
• Instagram: 14.8K
• Facebook: 14.9K
• Website: 163K users / year
• Email Database:

• Subscribers: 16K
• Average Open Rate: 43%
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*According to Placer AI metrics. 
Retail Industry average open rate is 17% accordingly to iPost, 2025. 



SITE PLAN
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CONTACT US
We’d love to work with you! 

Jessica Peterson, Director of Retail Marketing, Wilder
jpeterson@wilderco.com 

Caroline Hancock, Marketing Manager, Wilder 
chancock@wilderco.com 

Brandon Feldhouse, General Manager, Wilder
bfeldhouse@wilderco.com

Katie Sullivan, Director of Marketing, Boylston Properties
katie!@boylprop.com 
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